
Allied Trade Blog Posting Guidelines 
1. Each Allied Trade member may submit one blog post for publication on the Craft 

Maltsters Guild blog per quarter: 
a. Q1: January-March 
b. Q2: April-June 
c. Q3: July-September 
d. Q4: October-December 

2. The Craft Maltsters Guild blog is moderated. All blog posts and content are 
subject to approval by the Craft Maltsters Guild blog content committee. 
Members may submit topic ideas for review by the committee prior to blog 
submissions to receive feedback and guidance. 

3. Blog posts may be edited for grammar, clarity, and formatting by the Craft 
Maltsters Guild. 

4. Blog posts should be at least 250 words but should not exceed 1,000 words.  
5. Blog posts may contain links to external websites and blogs, including links to 

the Allied Trade member’s website. Each blog post may contain up to five (5) 
external links. Members are responsible for ensuring links are accurate. 

6. Including relevant images is highly encouraged. Members are responsible for 
ensuring images are properly cited, where necessary. 

7. Blog posts should be original content and should not be press releases or 
reposted content. 

8. Bylines, bios, and headshots may be included as well as social media handles 
and links to websites. Bios should not exceed 60 words.  

9. Blog posts should be submitted in the following formats: 
a. Texts should be submitted in Microsoft Word format. 
b. Images should be submitted in .png or .jpg format. 

10. Blog posts may not malign or disparage any industry participants. 
11. Blog posts may be submitted to director@craftmalting.com. If a specific date or 

date range for submission is desired, please include the date(s) and all efforts 
will be made to publish the post within the desired timeframe.  

12. Allied Trade blog posts will contain the following language: 
CMG Disclaimer of Endorsement: 
This post is provided by an Allied Trade member of the Craft Maltsters 
Guild (CMG). CMG does not endorse the Allied Trade member’s views 
they express or the products/services they offer. Any reference to a 
specific product, process, or service does not constitute or imply an 
endorsement by CMG of te product, process, or service, or its producer or 
provider. The views and opinions expressed by the Allied Trade member 
do not necessarily state or reflect those of CMG. 
 
Allied Trade members may submit one blog post per quarter as a 
membership benefit. 



What Makes a Good Allied Trade Blog Post? 
 Posts demonstrating technical expertise, training on relevant malting topics, 

and educational posts are highly encouraged.  
 Posts outlining solutions, materials, equipment, and services for Regular 

Member Malthouses (malthouses currently producing for sale) are encouraged. 
 Press releases will not be published 

 Blatant marketing is discouraged 
 Provide contact information so interested readers can contact Allied Trade 

members directly. 

Why Should You Post on the CMG Blog? 
 Average monthly website traffic is over 3000 hits, with an average of 130 unique 

website visits per day 
 Reach potential customers both within the Guild and the general public 

Who is Our Audience? 
 Craft Maltsters Guild members, who are characterized into the following 

membership tiers: 
o Member Malthouses 
o Developing or International Malthouses 
o Individuals 
o Allied Trade 

 All companies and individuals involved in the craft malt supply chain, which 
includes: 

o Maltsters currently producing malt for sale 
o Developing malthouses 
o International malthouses 
o Farmers and growers 
o Brewers 
o Distillers 
o Non-craft malthouses 
o Equipment manufacturers 
o State and national guilds  

 Blog posts are also discoverable on the website by the general public  


